~EFARTIOE— 3o EEHET D~
P R O s A,
HART7OE—23FILX—TTAVTER
The Japan Academic Society of Promotional Marketing

2021 F£[E ARCE

1. ZROXFE

AARTOE—a) /b~ —HT (7%, AR THE—D 70— a AL LI T, YT, M Tk n7s
TaE—rar | BERT LW e al B RO LEFERE R R~ DO EE HAJEL T, 2010 IR ILELTE,
YL, FEBEFEDO=— R EADE I TSI BIFAATHIZ LA BAEL L TRV ET, FEFILFEICIY | FHICHIRTED
FRZAED BT BHFIEEA TV, RIRE A0 b L~V O @\ AR A BT AR B A 5,

PEFIERICIOAIFER BB TOEREL T IGEHBEICHIRA L ObEE | KEX, BLUTrt—ral il ~—rF—l
R 2 T BB RA S —ELET, E9%, ZOERITHFIESY, DARUREET LD BIEOHL T,

2. FL0iEH
(1) BAZE BRI EED
2007 FFENDBHAALT-AFFEBDRGEEN X, 14 AT 163 ROAFFRICEIERZT TV, ZIVETIT 13 o AR &, ['m
=g e~—T 47 HFFE (Journal of Promotional Marketing) | 2781 TL . 33 MDA HefF&in LaeiL QW ET, 15
[FIHAHX 72 2021 T, BFZEBhEGRSCE#ID TEL TR IHRICHIS LY MR T — < Z8REL , JOIEEITReE 5.2 5
BOEN T AL COETZNEE R TOET,

) TPEZASHRAGE R
[PESFALRNC L DMTTED TR | LPEFAROBHFODTZDIT, 2015 FEEELVBIMEL ZhFFFa o2V TUnET,
2021 L5 XS | EEFARMDOANSSDLNT —< &L, BAICHEEL TRV ET, Z072 EBERMER
HHFRE D F AR L UTIE T —~ 2S5 T DIEE G R AT AR OBITEE ~ ORI, HDV N,
W LD IERINFZED FE i FTREMER S B RETL TOET2NEBE R E T,

() IS T AR
Tae— g EROMIER_EZET T EEOBENL, B 4 OREERSCEREE 2 A~D R SHREE 2 E 12OV TRLD
WNENZE ], RO T B — al ERA~DIES | &V IO TEE R (a2 B0t B8 M ooim CaeHELF 7,

3. BAITOFE—afIL-R—bTU0EE HEEFREIR

! PRERR mEEE (HE=H) |
| FEEHR !
| FRBR |
| a1 |
| (AZHEE8 . BEXFREE. CPMEE . DIFELE. $¥4£48) |

TOE—aBeTES
PM 2O FEEEAHEE T2 AL L T, PM SRR BRI TEEE L2203 THFFEBhR GRS [ PESAS T ZEes | [ 37
HE= T AN, PR AT > TR OV ET



BATOE—atiL-v—b T 00%E %E

FoE SFA [l

BRAXE mFEilt i

1979 47 R O PG AR THB A, 1993 AR PR TG « BURBK P URME LAREHE T, 1996 A AU THRF:
KGR T AZERHE RS 1, 0 (T80 . (IDPRERAIFZEAT, NEEORFARECL 2005 AEL0 B, 72,
[ aE— g RSN IGHELIE)  [~—S T 7o 7 A A NP 2R | TS 7 a2 — s Ik (L
g, AR 7ol DD,

glsR M &

PRKE KFER BIEEWRE iR

1978 FHUR R AA3E, 1993 SRl P R B BORRE AT TR E L AT SR SHHUE T, 1996 57380t
REFHE AR HE AR A ISR, 1999 Rt s, JRimppr K it i s, e s
FRBERZ AR CHIEIC\ 2D, B ~— 7 o 7 N uigssth)  [~—r b A7 —vay (i)
(EPkER) 7L,

Blak kB XRIF

FERE KERASHFHRR Sz

1988 FFERFRIRFREE, 1999 FRFRFRFRRE - BERRIFMRRHELRIEET . 2004 FRAEAZRFRR
WAL FHELZRARE T . 181 (D . MIRBREFMEREET, 2004 FFEREERFAERIR,. 2017 £8Y
B, IREE. [T50 FMHEFE@RD)] GAREE) . [Y—7 T4 27 - REBROE DR YR (51BHEF) ]
FEREE) T &,

®E WK E#RXR AATOE—S3FL-I—S T4 138 STESs

4. REERBE)IIDLT
OF2EA - W EEEOMERIRICERH L. HDWNTLIUCEL AR >FE . FgeEsE, 28131 4 5,000 [ &
T5,

~BC : re—vat s v X SGEESEERE, DL 1 283,000 HET 5,
1=

REHZETHNET D,
OFERR: TnT—va -~ —TT 4 VT OMFUTED Y | HDNTTIUBILE AT D RFBER LUK
ST 142,000 HET 5,

5. BmAELER
[HAKE] FTEDHIARRIC ZAWEE X BEELIIF AXICT, FilOFB g 2 2 &0y,
HIAED ZEMAORN, REOIBIIANEFEE, RiAA - IREEZ Oa v —Z2HiAEL[FEL T
TEEWY,
[&E DI
FUTIRA NS HARPMYS (SR E— ATV IA)
—“ZEFAUF J8YT FrEmsdls SmiEae 0033703

[FHIASRR] BEIRFHR AT N2 72T £ 77

BATAOTE— a3t )L v—4 T %E

RN AATRE—Lat e~ —r T S
T 104-0041 FAUHPH IR RHTE 1—16—8 H AR
E-mail:gakkai@pm-incjp HP://www.,jpm-incjp




